Lab #2 – Due September 20, 2006 
Determining The Web Profile
Team Member #1 – Web Site Evaluation

If your client has an existing website, become very familiar with the web site as it is currently posted and complete site inventory to find out what information is available at the site. Please be strategic in reviewing what is there in order to develop a fairly complete inventory.   

If your client does not have a website, then conduct comparison research, reviewing and making notes about two other sites with a similar purpose or audience. What kind of content is provided? How is it organized? How well is it presented? How usable is it? 

Team Member #2 – Establishing the Mission

The first steps in developing a web site are to determine the mission of the web site and determine the target user population.  Only if you know the specific mission of the web site and the user population for which it is created will your user-centered design be successful.

Determine who the targeted user populations are?

Determine the mission of the web site for the client (what is its purpose?).

Determine how “success” will be measured?

Determine what type of user interaction will take place one a user enters the site.

Team Member #3 – Preliminary Site Design

Discuss with Team Member #1 and Team Member #2 what they have researched so far.   Think through the categories of information, organization, and navigation structure for the targeted user populations and prepared a design proposal.  Create a proposed graphical site map for the client.  Indicate what graphics and colors you would suggest be used in creating the site and why?
