
Taking your Website to the Next Level



Leveraging your Investment

Typical Scenario…..

You have launched a website that promotes your 
organization’s mission, services, programs, etc.

Your website offers lots of good information about your 
organization and you often drive interested parties to it for a 
more in depth look at who you are and what you do.

NOW WHAT??



Leveraging your Investment

Do you use your site to:

•Facilitate distribution of forms and other material that is 
currently printed or mailed?
•Provide a simple way to contact key personnel?
•Provide form based “request for information” pages?
•Publish online Newsletters to cut down on printing and 
distribution costs? 



Collecting Information

Begin to gather email addresses
• Newsletter subscriptions
• Announcement of Events
• Donations
• Purchases
• Volunteers
• Members



Collecting Information

• Simple Email form
• Pros – easy to set up and inexpensive
• Cons – Cannot manipulate data as you only get email/hard 

copy

• Form and Database combination – User fills in a 
form, data gets written to a database
• Pros – data is easily viewed, manipulated and reported on, 

very flexible
• Cons – more costly to develop

• Subscription Based Service – ie: Constant Contact
• Pros – cost effective way to get sophisticated tools
• Cons – ongoing subscription costs, limited types of 

information



Collecting Information

How to collect and manage email addresses
STEP ONE: Ask for them!
Tools you can use to collect email and other contact 

information……



Collecting Information

Database Samples



Collecting Information

Online Database Samples



Collecting Information

Online Database Samples



What should I be sending?

Newsletters
• Multiple newsletters for multiple purposes

• Customize messages and format to suit purpose
• Make newsletters visually distinct if there is recipient crossover

Announcements
• News, new services & programs, awards, grants…..

Invitations
• Events, etc.

Surveys
• Performance, topical, etc.



Email your Audience

Constant Contact
• Easy Sign Up form field
• Multiple lists for multiple mailings
• “Do not Mail” List Management
• Up to 15 custom fields
• List import function
Other Tools

• Simple Email Creation – wizards and templates
• Forward to a Friend option
• Permission Reminders and Unsubscribe
• Text Only versions
• Bounce and Permission management
• Reporting tools
• Hosted Email Archive
• Online Surveys



Email Communications

Managing your Lists



Online Donations

Process Transactions on your Site
3 Basic Methods

1. Merchant Account and Online Payment Gateway – ie: Authorizenet
2. Pay Pal
3. Payment Services for Not for Profits

• Click & Pledge
• Member Clicks
• CharityWeb

4. Secure transmission of information – NOT recommended

NEVER STORE CREDIT CARD INFORMATION ONLINE! 



Social Media and Web 2.0

What is it?
Social Media is social and interactive. It allows people to share 

ideas and opinions.
What makes it unique is we are moving from one-way 

communication to a DIALOGUE.
Examples of Social Media include
• Discussion Boards – open discussion forums
• Blogs – author directed, open to comments
• Wikis – community built information
• Facebook, LinkedIn, MySpace, Friendster– connecting people 

with similar interests
• YouTube – sharing video
• Tags
• Second Life – virtual world, virtual communities



Social Media and Web 2.0

How can social media help your organization?
The Benefits or “PROS”
• Create communities

• Online communities centered around supporters, volunteers, 
members, clients, etc.

• Your website may “push” information, but it doesn’t get 
stakeholders INVOLVED.

• Discuss and monitor current issues
• Provide up to the minute information
• Foster collaboration and attract larger audience



Social Media and Web 2.0

Should we be using Social Media?
The  Downside or “CONS”
• Less control over editorial content
• Not enough resources to devote to managing
• Need time to learn new technologies
• Hardware requirements may be prohibitive



Examples of Social Media Use



Examples of Social Media Use



Examples of Social Media Use
TAGS – What are they?
• Keywords, simple category names – tags are a way for users to identify 

content. 
• Tags can be generated by the author of the content, or users of the content
• Tags can be used in SOCIAL BOOKMARKING services
• Users can share their bookmarks.
• Some bookmarks can be rated or commented on, imported, exported, used 

in other social networks.



Examples of Social Media Use - Blogs



Examples of Social Media Use - Blogs



Examples of Social Media Use - Blogs

Second Life – What is it?

•3-D Virtual World created by its users. 
•Users are represented by their avatars than can move 
within Second Life and interact with other avatars
•Users can create environments and objects
•The Marketplace uses Linden Dollars which can be 
converted to real money.













Social Media– Second Life















Conclusion

Make your web site work for you.
Use additional and new technologies where it makes sense.
Don’t use technology for technology’s sake, but investigate how 

your site can help you reach your organization’s goals.



THANK YOU!
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