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To Size Up Colleges, Students Now Shop Online Summary

We live in a world where ordering jeans online, or buying holiday gifts from the internet has become a second nature to most of us. Once being only a supplement, the internet has now become our main source of information for just about anything. This article discusses how these trends have affected the way students and parents are searching for colleges today.
Destination-U, an online service that “allows students to learn about various colleges and universities before setting foot on any of their campuses” [1], is just one of many which students can use to explore the vast world of university hunting. It provides students with the ability to find colleges that better suit their needs.
Because of the ever growing popularity of the internet, colleges are always trying to keep up with the times, providing more and more interactive features on their official websites for potential students. The author of the article describes is as an “online arms race that pits splashy Flash Graphics against the latest interactive features, like admission blogs and podcasts” [1]. According to Shelly Rodgers, director of government relations and communications at the American Association of Collegiate Registrars and Admissions Officers says that this outburst of interactive communications is “a response to the consumer culture and it really does benefit the institution” [1] because today’s students are very internet savvy.
Colleges are now aware that, like most businesses, they must have a strong website to survive in the industry. “For a great majority of the students, this is going to be their first impression. This is going to be their handshake.” [1] University’s like Drexel University are providing potential students with email addresses of current students in order to have them answer questions on a more personal level. The problem with that though is that students usually expect an immediate response and it becomes hard to constantly stay on top of emails. “The use of technology is terrific in recruiting students, but you have to have the staff there to respond.” [1] Another approach Drexel is taking is creating a more customized online experience for potential students. An example given in the article is a student who indicated interest in Biology enters the site, all of the information about the school’s Biology department will be readily available right on the homepage.
Another important front in the internet world is search engines. High ranking for keywords on Google, Yahoo, and MSN, are very valuable assets for businesses, and colleges alike. Colleges like Drexel are taking an active approach, surveying incoming students about how they heard about them and constantly adjusting their meta-tag information to stay at the top of the rank.
Rensselaer Polytechnic Institute started a blog featuring 3 students who talk about their everyday activities. They write about things like classes, tests, college life, and dating. The director of enrollment services at the school says “the blog has proved popular with parents as well as high-school students.” [1]
Another solution for students and parents searching for the right college is using comprehensive specialized sites such as collegeboard.com, which contains a variety of information about every college and university such as average SAT scores, drop-out and acceptance rates, and much more. Online portals such as College Board are working to make finding the right college easier and more accessible, therefore eliminating many bad matches which lead to high drop out rates. “We believe one of the reasons that the four year graduation rate isn’t very good is because kids are going to the wrong school.”
Although the internet has been a great tool in bringing students closer to the college of their choice, officials say they “still rely on old-fashioned methods to attract applicants.”

