Summary # 4– Reisa Bhagan

This article titled, “College Students and Credit,” tells us how we as college students shop online using credit. It says that “college students are the largest identifiable segment of first time customers for credit and issuers. Students use credit cards a lot in college. Credit card industries are interested in a group with students because students have a reputation of being less risky than the general population. 

According to Credit World, students switch cards less often than the general public and remain loyal to the company that issued then their first credit card when shopping online. According to Roper College Track, the main reason students say they want a credit card is to establish a positive history.  
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